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4 Role/Persona

Role and persona are related, but they are different. Role refers to your place in the Ed Planning
communication context. Are you:
< oren [ = o

o aco-orker?
o aboss? (=]
o ateacher?
o a friend?

o a relative?

Persona refers to the image you project. Your role and purpose influence your persona.
Persona is:

The role that one assumes or displays in public or society; one's public image or personality,
as distinguished from the inner self." (Source: The Free Online Dictionary )

Online, you have the ability to create many different personae. For effective public
communication, your persona needs to project a quality called "authenticity.” Read on...
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5 Authenticity

Authenticity in public communication may mean "real.” It may mean
‘genuine.” It may mean "perceived as genuine” or "perceived as
noviledgeable.” These definitions can be quite different. Online
uthenticity is being debated, vith people questioning vihether there even
s such a quality as authenticity online v/hen vie can all create multiple
bersonas - avatars - personalities.

Nonetheless, the concept of authenticity in terms of "genuine” is important.

As an online communicator creating a public communication, you need to
uinderstand your role and purpose and virite in a knoviledgeable viay about
/ihat you knov.

Read tvio short articles dealing viith this topic:

© In *How Much of Your Personal Life Should You Reveal Online?," Mark
McGuiness blogs about the intersection between your role and purpose
for your communication.

© In *Be human: Heidegger and online authenticity, Tim Rayner blogs
about the philosophy of authenticity.
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6 Usability

Usability is key.
o Is the purpose of the site clear?
* Can you easily find needed information without too many clicks?
o Are processes easy to follow?
o Is text easy to read?
o Are images clear to view, and clearly captioned?

A site can have the best information in the world, but if users find it difficult to use, they simply will not use it. Part
of why Google, Amazon, and other commercial sites are so popular lies in ease of use.
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1 Introduction

EPortfolios can be public communications. There are
important concepts to keep in mind in creating any public
communication:
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2 Audience

Audience refers to viho your vieviers or readers are. Keep a target
audience in mind vhen you create any public communication. Try
to determine your target audience's characteristics, even if you're
creating an electronic communication for the general public. What
is your target audience's:

o age

© profession

o general education

« prior knowledge of the subject matter

« role in relation to you - and your role in relation to your target
audience

Your target audience vill determine what information you present
and hov/ you present it. For example, think of a simple message,
such as "Eat vegetables.” You might drastically change this simple
message depending on your audience:
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Adapting Your Message for Your Audience

Audience

Message

your 5-year old child

Eat your vegetables to grow up strong and healthy.

your 15-year-old child

You know that vegetables are an important food group and, yes, | know it's green, but try it
anyway.

your friend

Have you tried this kale? | know that youte not partial to greens, but | got this really
fantastic recipe that I'd like your opinion about.

an audience reading a post on a
blog devoted to nutrition

Kale packs a lot of fiber and very little fat. If you look on the George Mateljan Foundation
‘website page on kale®, you'l see a breakdown of this great vegetable's nutritional value.
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3 Purpose

People create public communications for many purposes:

o toinform
o to teach

© to persuade

« toinspire

© to initiate action or change
© any many more...

Alvrays identify your particular purpose for any public communication.
Purpose, like audience, vill determine the information you provide and
hov/ you provide it.
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